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€ 42,275.-
3.0L
V8
6 k. automaat
Tagavedu

0-100 km/h 7,2 s

4-ukseline sedaan
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Klientide omavaheline suhtlus on ole sinu
kontrolli all. Nad jagavad oma kogemusi sinu
toote kasutamisest.
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92% of tarbijatest usaldab
soprade antud soovitusi.

Nielsen Research
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Sina el saa oelda klientidele ja tarbijatele,
milline on sinu brand.

Nemad utlevad seda sulle, lahtuvalt
oma kogemusest ja muljest.
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Srand tekib siis, kul sa teed midagi,
mis on oluline teiste jaoks.
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60% proovis
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Because you're worth it

LOREAL

PARIS

VISA

It s Everywhere You Want To Be
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High performance. Delivered.

Panasonic

Think different.

JUST DO IT.

Microsoft

Your potential. Our passion.”
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It has carried all the world’s ideals.
The door must not have been shut right.

Imogine oll the people hol-
ding hands, the iberation of our
comrades, sexuval liberation, the
end of capitalism, of proht, of op-
pression, the ongoing struggle, o
free Vietnom, free love, the smell of
Incense burning, the smell of bros

burning, the smell of goat cheese
and patchouls, Coba 3, nuclear no
thanks, nan trugarez, nein danke,
gurus, shamans, chakras, little red
books, the road o Kotmandy, to
Goo, the road ogain, Afghan joc-
kets, Indign shirts, Swedish prefty

hitchhikers, bell-bottoms, sheeps-
kin vests... When you realize eve-
rything the VW Van has lost on the

way, you wonder how its
reputation has made it
intagt, =

The Vanis 60. /7.
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Srand on see, Mis jaab sinust maha,
KUl sa lahkud toast.
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Klient astub uksest sisse

L eiab, mida otsis

Valib
Maksab
Lahkub
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LIANIVINYIINS

Muusikavalik on... huvitav

\/otan ostukaru
Pagan, rattad logisevad

Puuviljad - banaanid jalle lapilised
Kapsast pole - pean mentl Umber motlema

Varske liha ja kala

Pakendatud liha
Juust, munad, piim

Mu lemmikélu ei olegi kiilmas

Kuhu nad hambapasta on peitnud?

Pagan - voi laks meelest - jooksugal
Kassa
Mis mottes kaart ei toota?

Pakin ostud kotti
Kilekott vaja juurde osta - sularaha ei ole

Supermarketist valja - paduvihm!
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Package
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Legal protection Partners
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Brand platform
Logistics

Brand archtecture

Visual
communication
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Kiire lugemine

there is closing the
no secret delivery
sauce gap
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