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“Environmental technologies are likely to
be for the next 20 years what information
technology has been for the last 20.”

Anthony Giddens
Former President LSE
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Click here to view
a wideo message
from Rupert
Rurdoch

Click here to wiew
Bill Clinten's 2007
launch speech

!

CARBON DISCLOSURE PROJECT

Cownload Angela
Merkel's letter

2

“ou are here: Home

Leogin | Contact Us - El

Responding Companies

Reports

Carbon Disclosure
Leaderszhip Index

The Carbon Disclosure Project (COP) 15 an independent not-for-profit
organisation which holds the largest database of corporate climate
change information in the world.

The data is obtained from responses to COP's annual Information
Requests, issued on behalf of institutional investors, purchasing
organisations and government bodies. Since its formation in 2000,
COP has become the gold standard for carbon disclosure
methodology and process, providing primary climate change data to
the global market place.

Click here to view the data.

CDP News

New Research Reveals
Increasing Impact of Climate
Change on Investment
Decisions. Please click here.

CDP Supply Chain Report
Launch: & March. Please click
here for details.

Membership for 2009 is now
available to institutional
investors. Please click here.

Companies are invited to
join the CDP Supply Chain
2009. Please click here.
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Gy Canon 77

IBM 70
Toshiba 66
Motorola 60

APPAREL/ACCESSORIES  Score Hewlett-Packard 59

Nike 73 Sony 51

Gap Inc. 39 Dell 41

Liz Claiborne 15 H.itachi : 36
Limited Brands Siemens 34
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VF Corporation 2 Samsung 33
1
0

Levi Strauss Nokia 29
Jones Apparel Group Apple 2




What is Green Marketing?



Windows It's a bit like

Windows 3.1 or Later Required

. | . |
Evaluation Copy d I It a I
(Please Read License Agreement)
marketing
c.1996




It’s not about making normal stuff
seem green, it’'s about making
green stuff seem normal.



A. Set New B. Collaborate C. Cultural
Standards Innovation

1. Company/
Public

2. Brand/
Social

3. Product/
Function
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labels
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Cause
Related

Cause
Related

In 2010, Pepsi will
give millions of
dollars to fund good
ideas, big and small,
that make the world
a better place. What's
a good idea? Who
gets a Refresh Grant?
You decide.

C s

. 0% o
- (

refres

h project

Thousands of ideas

* Anyone can submit an idea online at:
refresheverything.com

Millions in Grants
e s
10 10

GRANTS

EVERY MONTH

Mark Your Calendar

JANUARY

13

FEBRUARY

= SUBMIT YOUR IDEAS
STARTING ON

* 6 categories help you figure out where yours fits in. January 13, 2010

= When it’s time to vote, use the categories to
find tha ideas you care about most.

©®

ARTS & GULTURE

©©

THE PLANET

GRANTS

B B
10 2

GRANTS

EVERY MONTH

= VOTE FOR IDEAS
STARTING CON
February 1, 2010

* FIRST AWARDEES MARCH

ANNOUNCED ON
March 1, 2010

FOOD & SHELTER

S,

EDUCATION

GRANTS

EVERY MONTH

* Pepsi has up to $1.3 million in Refresh
Grants to give out every month. Every time
you vots, you help decids which 32 ideas
receive a Refresh Grant that menth.

NEIGHBORHOODS New ideas & Refresh Grant

recipients every month

refresheverything.com O
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Switch
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Cut

Multi-Information Display B0 Changing Speedometer Background Color

ECON Switch

Eco Assist System
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Non New Biz Money

Money Concepts

800 Hyperlocavore - A free yard sharing community
nu + |® hup://hyperlocavore.ning.com/

= ¢ | (Qr hperlocavore

XENING Create a Ning Network! John Grant Sign Out  Search Hyperlocavore

p A Yardsharing Community
Because everyone loves a homegrown tomato!

Imm invite folks ~ my profile peas share pods/groups helpme! press bookstore support

Feedback

Join us to find or start a yard share
in your town. CSAs and community

gardens fill up fast. Food Is we share space, tools, time, strength, seeds, skills and food. Sign N

expensive! Grow together! B Inbox (Lnew)
@ Friends - invite

Newberr @ @& @& @ & seinss

“Quick Add S

‘What we want to see: healthy kids
who love the smell of dirt, blocks
with foreclosed homes becoming
vibrant neighborhoods again,
tables full of delicious safe food
at costs we can all afford, and
neighbors who become real
friends... join us - it's free!

) SHRRE w0 KD

1 Group Invite
=
Ads by Google

Study Permaculture
Design

May 15-29, Llanfyllin
Workhouse A crash
course in
sustainabilit

FAQ
What is yard sharing? ' £60 of strawberries
What is a hyperlocavore? th ks t from
\Why would | do this? an O EVELYOIE: REpvspyas
What is a produce exchange? show you how. Quality

CAE=SE ~ © © & F o (EERE? Guflber [ oo | ¥

' o = = __J - =9




Non
Money

C1

ew Biz
oncepts

Hugh explains how it werks

. Slandshare §
TPy -

Register to Landshare as ....

Spotter (1emow of sowe lama which
way be useable)

Grower O (1 want ko grow wy own Food)

Landowner [ ( havelawd | can make
available for growing Food)

Click here to Register

Latest grower Latest grower topics

aryans.
F'm Walsall lock..
Joined on 13/05/09
at1z.12

View profile

2ty 4[9)

Click here to get involved in the community of
growers that are sharing their ideas online.

Bristol-based qrover with spare rnner beans! Posted by_fiob James
on 13/05/09 at 14.56

Iread halp with rmy carrots Postad by Clare Lsuiz on 12/05/09 at 13.34

Click here to view all the forums

Privacy Poliey I Terms and Conditions 1 Code of conduet

Search the site GO

Results 1-10 e
of about 32,819
for south near
Bristol, UK

16% land
reclamed

&

Click here for more

This iz a rewarding
Fmonth in the garden
a5 you start to saa the
g, fruits of your Labours.

Click here for more
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Treasure

—  —

Challenge
Consuming

Share

Heavy canvas bag with
leather straps and detail.
Day bag with padded
pocket for large laptop
and camera pocket. Solid
aluminium buckles make
the bag a friend for life.

340xA00x 1 60mm

C3
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Treasure Challenge Share

Consuming

C3

800 Hire Cars on WhipCar - Local Car Rental, Put Your Car to Work | WhipCar

F http://www.whipcar.com/

wh|PCor Hke oy

The clever way to rent a car.

days or weeks, all fully insured. Simply book and drive!

Claire, 40, Civil Servant
Sk 1P

Helen's car is perfact for
= the school run”

le cars

= ilabl
Find availa e hand

in your netg

07 Jun 2010 6:00pm

Locat
B L=

Using WhipCar is as easy as 1, 2, 3...

=~ 1: Search. . 2: Book a car.
Find your perfect car to use @ Select the car (or cars) you
Sort by car type, price and would like to use. If you
location need something special -

ask a WhipCar owner
directly.

Cars are available to rent from real people on your street now. You can book for a few hours,

We have two cars and this

¢ M Qr Google

dacar Addyourcar

~ % The Daily Telearaph

"A novel new version of the
carclub...”

View more

one pays for both"

Already own a car?
tion * Plck up date ™ Drop off date *

Add It to WhipCar now!
‘WhipCar s free to join and you can
make money when you are not using
your car, Read more

3: Go get it.

WhipCar takes care of all
the hassle. We include fully
comprehensive insurance
and even provide
breakdown cover.




Checklist

People.Planet.Profit: & Don’t greenwash
measure each Don’t exploit the issue

Get it right & If ‘right’ Expect scrutiny & attend to
changes, evolve details

Think BIG (the world iIs a  |nnovate and Educate.

big place to save) Follow new marketing
Act humble; human, instincts/rules

grassroots, catching 40, year commitment (but
Set a great example for next 10 critical)

others to follow
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0-O0PPORTUNITY

Join up for a sustainable, resilient, prosperous world
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HAKE THE EXCHANEE
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|« | > ]+ ] €3 http:/ /cleanpowersf.org/ & | [ O community choice aggregation [x)

o~
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“ »

POWE RS F What is CleanPowerSF? How will CleanPowerSF work? SFPUC and CleanPower How to get involved

R — . 0 A

Welcome. T et

The future holds exciting opportunities for clean power ~ ©'#3"

in San Francisco. « Provide at least 50% of
CleanPowerSF's energy from

renewable resources and
A state law passed in 2002 allows California cities and counties o combine their citizens' energy efficiency within ten

purchasing power o buy electricity, reducing consumer costs and enhancing local YEHS:

control and consumer protections. Now, with the support of the Mayor and the Board E&i?ﬂ;;ﬂ&eﬁﬁx
of Supervisors, San Francisco is joining other California and Bay Area communities in
embracing a cleaner energy furure which, in San Francisco, will be known as
CleanPower5E,

and consumer choice.




If | knew the
world would
end
tomorrow
| would
plant a tree

Martin Luther King
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