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Today’s Plan 

1. What we mean by creativity. 

2. What should we mean by creativity? 

3. Creativity skills and dispositions. 

1. Both Matter 

2. Dispositions may be more impt. for teachers. 

4. Assessing how creativity works 

5. Assessing instruction for creativity. 
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Clariifying creat 



 
 
 
 
 

Clarifying Creativity 

. 

new 



New 
Ideas

On the 
Planet  

In the 
Marketplace

In Specific 
Context

New Ways of 
Accomplishing 

things

New things to 
accomplish 
that we've 
never done

New ways of 
connecting 
ideas;  of 

seeing

New 
Products

Defining Creativity: NEW 
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 valuable 



Valuable or 
Meaningful 

Ideas

Accomplishing 
things more 
efficiently

Accomplishing 
New or Better 

things

Connecting 
ideas to create 
new, valuable 
perspectives

Defining Creativity: Valuable 
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 Knowledge base? 



NEW

VALUABLE

KNOWLEDGE 
BASE

CREATIVITY CAN NEED A KNOWLEDGE BASE: 
Tools and Materials 
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Dom spec vs Gen 



Domain-Specific 

 

Vs. 

 

General Creativity 

Peers-domain experts 



NEW

VALUABLE

KNOWLEDGE 
DOMAIN

WHO 
JUDGES?

DOMAIN 
PEERS

:   
CREATIVITY IS OFTEN JUDGED BY DOMAIN PEERS 
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Peer panel 



INTIMIDATING DOMAIN PEERS  
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In school, who judges 



IN SCHOOLS 

 

CREATIVITY MAY BE JUDGED BY: 

 

TEACHERS 

FAMILY  

STUDENT PEERS / FRIENDS 

THE STUDENT   

 

(EXTERNAL / INTERNAL) 

Overlooked: val to indiv 



An Overlooked Dimension of Creativity: 

The VALUE OF CREATIVE THOUGHT TO THE 
INDIVIDUAL 

 COGNITION – IMAGINE, TEST, REVISE, LEARN 

          IDENTITY   –    IMAGINE, TEST, REVISE, DEVELOP 

HOW WE LEARN AND WHO WE BECOME 
(NON-TRIVIAL CONCERNS) 

www.croc-lab.org 

 
INTRO C-lab:  Design challenges 



 How the C-Lab Works: Design Challenges 

Tools  then create 



Tools and materials                               Create 

Knowledge base Invent 

To collaboration 



Collaboration 

Associative thinking 

Human relations 

Creativity bytes 



How creativity works in schools 

Make Space Converse / 

Collaborate 

Process as end 

Value Play Change 

surroundings 

Personal value as 

end 

Celebrate false 

starts 

Demonstrate Personal meaning 

as end 

Embrace dead 

ends 

Perform 

Cross disciplines 

Footnote: C and technolory 
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Creativity and technology 

 

Two visions 

Assessing creativity 



Assessing Creativity 

 

 

 

General Creativity 

Domain-specific creativity 

D6 Framework General 

 



D6: Domain specific 



C-lab results: pre-post draw 



Pre-invention 

To tank boom 



Post-invention:  Same Child 

smell a present 



Post-invention:  Same Child 

Scales chart 

A machine that can smell what’s inside a present! 



Pre- and Post- Measurement Scale Results:  C-Lab 

Journal meatball RC 



Student Journaling 

 

 

 

Fantasy roller coaster with meatballs on track 

Croc agenda 



CRoC Agenda 

The Disney Six: 

 common ques / diverse programs 

 mobile technologies as assess tools 

         Advance study of creativity in science 

 

The Creativity Lab  

        advance from pilot assessment 

 

The Art Farm  

        Promoting Creativity in School  

             partnerships with Teaching Artists     

Thank you.  Keep up at: 



Keep up with us: 
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